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WHEN SPEED

MATTERS

from ZERO to  DECISION

contact Balboa first and get the quick decision

you need to close your deal

from Special to Regular Financing, 

Balboa provides quick, reliable answers

1-800-952-2526

www.BalboaThrift.com

Dani Gorden | (v) 801.676.9722
Dani@thenewslinkgroup.com

WHY ADVERTISE 
IN PRINT?

“Digital media is great, but we also need less mediated, more real experiences and
 I believe print is better at delivering that. 

Magazines offer the kind of tactile engagement 
you cannot find anywhere else. 

It satisfi es the senses on many levels – sight, touch, smell. That’s unique to print. Also in a 
world where everything moves so fast – driven by the dictates of data and the digital world 
– magazines provide respite from all that: a moment of calm, contemplation, enjoyment.” 

— Vince Medeiros, Publisher, Think Quarterly, google

https://www.thenewslinkgroup.com/publications/Goldfi sh/index.html

— Satya Nadella CEO, Microsoft

The true scarce
commodity is

human attention.


